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PET FASHION

Exploring the industry’s
growing pet fashion category

By Colleen M. Murphy

ver S60 billion

we all know the bgure, It's the

amount money Americans are pre

ted to spend on their pets this

Food, tovs, veterinary care, groomi

supplies: the list of what owners b

for !»._l’ lv._~l e I LS Oon

A growing share of the more than

$60 billion people are spending on
T}'H r ;‘ s S n ‘.'; rr \‘vi‘li‘”‘ ':l, my
much anything a human can wear
P.l CAN WEAT, Tox There an et

| -shirts, sweaters, footwear, parka

holiday costumes. s« s and {
inglasse wlay's pets are as stylish
| L)
All Star Dog in industry lead
n othcially boensed pet appared and
g2
accessories, According ro the com

pany's vice presadent ol sales, Elar
Ovadia pet tashion a wav for rhe
human-pet bond to be extended.”

Eftecrively, when people are

|‘ wing (fashion items) for cher A’ L%

thev's CTUALLY 1ust Duying it or
themselves —an extension of whar
they would buv.” Ovadia said

Pet outerwear company Canada

Pooch has been secing the same trem

of owners humanizing their pers
through fashion

People wanre 1o dress thei
like themselves,” said Amy Eis

wr |.-||-.l|. markcong a ni*—u.-‘

specialist ar Canada Pooch. "More

1 more, pets are becoming parts

4an
of our family. Owners want o reflecr

their own style, thar personal taste

History of Pet Fashion

While express ng onese If thros igh
pet Lashior might be today’s growing
rmend fi1s orma X'wl" notT New

Collars, which are seen as the

equivalent of a neckla can be dared

back to at least the Egyptian times
now thar lavish collars have been
unearthed from tombs. Then, collars
ssenithaed ownerst ip and weald

Small dogs being dressed in

clothing goes as far back a5 520 AD.,

rding 1o the websire Per Pavilion
[hen, people settled in what is now
Girear Britain used clothing as a2 wan
to keep dogs warm and protect ca

nines that were in bard Rovals also

adorned their pets in jewels and fancy

coats o sienity their wealth

It wasnt uncil the 19th century
that dothing for animals became a
profitable manufacturing industry, a
cording to Pet Pavibion. And it wasat
le‘}_‘\"- tore there were canine courur
boutigues popping up all around
"aris. Lirtle by lierle, the per fashion
industry grew into what we know it

o DE today

Even within recent memary, com
panies pursuing pet Bashion, like All

Sear Dogs—which starred as a |

people to embrace pet fashion

€€ Owners want to
reflect their own style,
their personal taste,
in the pet they
care about. 33
Amy Eisner-Levine,
marketing and
sales specialist
at Canada Pooch

When we got into o business

than a dozen ol us in the space,” Ova-
dia said. "People were acrually, ar the
time, stll shuttung doors 1 our faces
DOCAUSE W Were maxi 4 .':1__1'-""

ng, because it was kind of before

Was a0Cepre And now everybody
and their mocher has a pet fashion

sochon “A,llﬂl\l.
Make it Fashionable

Vo ¥ pet tashion « NPaANY owners

started their businesses to solve a
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W take great pride in being able R U BY R U F U S

Karyn P'ek, it was to help alleviate che o meld (fashion and funcrionalic

pain her dog experienced afrer walk- together by offering the latest in

British company Ruby Rufus
offers fashion-forward items to
trendy owners who want their
dogs to look equally as chic

ng on the winter'’s salted sidewalks crending Fabrics, paterns and colors

After much rescarch with the larest ands in funcrion

it haw 1o make the bootr comfort ality,” George said in an email. “Being

able 1o easily Pur on and rake ot

PAITICNIL IS JUst as Hnportant as how the

ible envugh for dogs to want to wear
them, The o was in the strap

doe looks wh

width-to |L:," l'.‘.-.l41: rano | |~|:.'_;_r ¢ They are wean " i.”

e -‘I:__\ £, 1y thicker the s 1P and

vice versa

A Style for Everyone

"i IS 2 s |v CLUIMCd s l.’lc <0 :."i.'l. S that uv,:'.“-:::; IIN{.A'. 5

wer, ek didnt wane to sacrifice pet r.“-ln",l u.-.lusu y caler to every

incuonality loe fashion, so she mad OWRnEer s—and, In erm, o s—ix

ure her booes were fashionable and sonal stvle

s ' 15 wul SOME DEOPE are ST 38 cnmmius-
PoochicBoors straps are derach have can get caught in pets’ fur, and company really found 2 way o com astic about a sports team as they are
.l.';. and interchia I'.'.-.J".-. IRRKINg it e sl :.l f the Veloro can also scare vne the tuncrionality of 2 hamess their ;».( i .' '\” Nea “"}" lowws
fun hor WNETS TO CHOOSE WhiKch sir 4|" ARIIMLS, l WI-LEYIH -..uJ S0 e with the -l‘lL COWIICTS wanu. fOor spores ';A,l."... wners o ridge
to put on their pet. Dogs can protect marerial has been replaced for sturdy, The Chardie and Spike harness the two passions. The company has
heir pads from both ice salr and hot easy-Use snaps to nake for a I..ll'l".LL allows owners to detach and intes licenses for MLB. MLS, NHL_ NA
savemnent—and do so in stvle nore comfortable pet chi ige the Bashion fronts Owners SCAR and Mino Leaguc Baseball. les
Funcoonali ¥ 18 250 a majo Dog Gone Smart | roducts also are now able to dress their pets fo bigeest and mast successtul licensing
xey in the development of Canada offers outerwear that combines style different holidays, formal evenes or branch is the NCAA, as the company
Pooch'’s lashionable irems and funcrion. les Nano Knir Swearer hirchdavs just by switching the har passesses licenses for over 400 col
According o Eisner-Levine has 2 Nanosuede collar that won't ness'’s front leges. Each team they stock now has
Canada Pooch wanted to bl the s chate the Ail'?"\ neck and a dow- American Dog .‘.Hnl.l- The 24 Products, 1n luding cheerls ,‘.‘:l::.'
herween pet products thar were “cure ble-lined knit body that will keep Doggy Dickey is another fashion outfits and jerseys—the company
And oo utiimanan warnm “l;' SWEALST Coimes In rem thar was made wirth a harness in two D POt & ||. s
Canada Pooch tound a happy gray and brown and has buttons for mind. Dogs can also even wear the All Star Dogs's third most popular
medium between fashion and hung added soyle Dickey undemneach a coar. The Amer- tem is its winger coat line, according
onality in its new coar, the Summi And if your customers are sayving ican-made, polyester-fleece Dickey to Ovadia
Strerch Vest, by building adjustabiliny wat their pets’ harnesses are geting will keep pets warm by preventing For owners who dress run
1o the coat through a strerchy belly in the way of their seylistic expression, heat from escaping from the chest way-ready and wanr their pets ro be
panel, The Velcro thar many irems pok into Charlic and Spike. This The Doggy Dickey is availabl ust as chic as they are, the UK’
in safery orange, berry, charcoal and Rubv Rufus mighe be a pood i
lisne green coloes. There is even a Ruby Rufus manufactures what it
special-made size tor grevhounds o describes a8 “fashion-forward™ sweat-
ensure all breeds can keep warm with ers and snoods that are just as trendy
the dickey as they are soft and comfortable for
Gold Paw Series also combines pets. According to the company’s
funcoonality and Fashion. lis snood website, the “luxury dog-wear label
and stretch fleece pioces are super offers "fun prines and bold knics” of
soft and feature a four-way streech w the cashmere sweaters
ensure the dog is warm and com Recently, Ruby Rubus teamed up
fortable, in addition w being stylish with fellow British company Harpes
Gold Paw Series has also added a new and Hugo to create a onc-of-a-kind
alt LHL.;. .thl l."l'”Lu. 'r..\.l;ln f[‘.l..., sweater ,l.\‘“;.n; paining, Il.Al;'.!
COpand and gamet and Hi po makes “fun, rrend-in
Gretchen George pre sident of 5§ ired” handmade dog necklaces “foe
l".~(f—!.!~.1-.-l\.x|! ns, thinks char ir is SOy he-Cons g.~i-|,|\.u|.('.|Il M
the functionality of pet fashion that is savvy owners.” according ro the com
awctually driving the segment’s growth pany'’s website
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sogstiier, he T'wo companies
d Gl "II| NOCARIALT 3 I~|

li'.\ do> Pl Beckiao

Crcaley

swearer bun
o I.l:l.ll‘- ‘.l\'l
wear collars around their necks, and
companies do not forget about seyle
wher |'.:'~|: ning their collars

Up Country started in 1984 and

ad 'I:- e loth nging an .Llll'l:'
collar to market. The COmpany now
s over 120 collar designs, as well

as dozens of .l?‘."-r‘.l. accessaries. The

l.-ll‘J'\ A I )

hnished wi
Island factory, according 1o the com

XNy s wehare

€€ Shoes don't only
make the man, they
make the dog, too. 33

Karyn Pek, creator
of PoochieBoots

Iheir Marblchead and Expedition
ines of collars are rwo of their best
llers. The Expedition Collection
¢

with the satarl desien s also new this

yoar, —'..l'.lll...-_ to L ! Country Vice
President Donna Bodcl
2 Hounds Design is another

company that is constantly releasing
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differently patterned and

colbars, and there is

(!n.l\nl
u .x’.! $25 for thase looki g o order

collars who also have people’s wallets
in mind

Even preventive necessities, like
fcx llll I, arc BE 11
The Derevas
flea and rick collar tor does and cars is

made out of cedar wood, has different

1 B¢ and ne e

high fashion treatment.

'.‘li\'lll' which u Chioose 42 .I. n

O¢ Perso I.ll..‘k \I

Peck ] has dozens of fashios

nroducrs—from hoodies and se

quined tanks w tuxedos and wedding

’ S8OS SO EVERY OWNET 1S s

find something to their liking,

Hyou |--u-n.g‘_lu help the

environment and those in need

through the .’|\':|.|-|v... 5 Vol

.‘..l.ll.l'». fOr your pet, ?I':l‘ X.xL:' i

LIO0 COMPAny thatl uso

denim as the core Progix

1Or their fun iems.

I'n Z:'{.lg‘lnl 5 :\.‘\l"‘: s DS
an increase in demand foe holi
day garments and a comeback in
Ishirts. And according to George,
pet fashion is now the op-producing
and fastest-growing category for her

COMPAI

A SOLTIOn OF QOiiars

Human Market Trends

Manv founders of per fashion com

panics got their start in th
fashion world

PPek was an interior designer

) i

whore startng PoochicBoc

she was not des gning hum

¢ human

creating a great look and stvle loe

nomes

ashionable pet shoes
When vou do interior, you
it to have a great look, and thae

A0VE pare of mx l‘u-u__" I,

truly has o wear shoes or protection
Pk

mar

why shouldn’ hey look 20O
Shoes don't only make the

they make the dog, 100
:"- Creaters f A\l

(0 e Pt space after ¢
human fashion arena
| y look lor insg

'nl"'lvin'ulw‘l'x \ccondin

they contnue t

COvadia, the trends the compan

L
secing o W PCT INAUSITY Closg

ror what's going on in human tashion

rends

We keep our ear on the wall
we're very much in wud
going on in human fashion trend

Ovadia

of where we pur the line roward
directions that we change or new
W OO

» h .I Yl'l‘n.‘l-". 1Or men ll'.l wWoo

”,H:,!.l I'n' l:ll_'nvnl-l.\ '|‘ ST

'-‘I". n Gesignang thear contempor

‘n,'nJ-" l.'_ll'ul I'IP‘_! ! HAII-J,\ an

poop bag halders

' s

saudd. “That's rcally the bass

Ihe

Shyie

xn

5. While

fFthe dog

-'.III' winls

ni -t'l‘.:'-.
asilv rranslared into des _:_"Ii'l:u

11

DWIh 8 Il based on whar's

We take inspiration from scasonal
tashion trends and the creative world
around us
|l|'l |1 "'-\‘. " A A

and upKaring our o

In u"l"“',;'ll s website
nely .|.\:§ ing
SXCTION T0 CoIm
plament yo AN VOut |~|F~ vok
According to Eisner-Levine,

Canada yoch s also in |1|n, wed by

the human fashion world. In facr
Eisner-Levine said cthat because flan
nel is big in the human marker, stor

SOC Mor

owners Gun expect to
within th pet Fashion WAUsSery
Eisner-Levine says pet fashion is so
similar o human fashion that some ol
her customers have admirted to rying

on and borrowing thar pes Lanada

Pooch scarves. The scart, which is new

to the market, is an inhinity scart that

the trend of buying |

( I\—||l.'-" eoOds has

into pet fashion
The North Ame

rern buttalo l X1

0 percent Canadk

ording

e '<-¥t\.[>.|il}".
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North Amen

NAAC 1S W)

I A,.l!l.ll"\ll XL -

s :‘n-'\‘.]l? on fash

ion runways, according o Teckelbulb

The company's Row
borrows from that
i\ aval }41; in 'l'r‘ 5

w1

er plaid collection
wrman trend and

trom rubv red

th black check o

)

lecke l'.lul parted
that retailers should abo
look our for the colors
luat are big in the fshion
ll-'l.‘vl!:, ll:' £ Now -xhc.x

‘IL.-"-I.I'}, the ites

warchase for thar ston

Because of their success

oy o Il. TUnNWay. iowe
LOnNes ll».:' l'-..l»!Ll'Afl. A lu{
bold, playful colors are

_'\i-,\r;\f I < papuia

dinong pot owincr

Saome companies have a foor |

Rubie’s Costume Cx
world's large
er and distributor of Halloween cos-

fuames 2

about

L

W

‘.li,r'\l.lp' new, araanve,

ot

1 the human and pet lasd

MO dOor.

IAI‘ ny s e

esigner, manufactus

} accessories” for humans,

wding 10 its website. However

ALSO DOW NAVE an onnre seiecnon

the Gategoey's future. A as

BC poines ol I, TNC IS pets Gan
GJe no lwl.—-u L,.lul.\il Al'. !l“ .lh.l

‘I\]l'lL l: fu-ll‘-n -l

= ] ) LY ‘

Vear-ro llb.! pecces
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